Facebook Ads

Case Studies

Madhura
madhura3290@gmail.com

www.goformarketing.com (Under Construction)



http://www.goformarketing.com/

Campaign: Website Clicks
Results: $0.11/website click
Reach: 11,720 people.

Commercial insurance is a safety net, protecting your company from the
unexpected.

PROTECT your most il
valuable

source of income
- your BUSINESS!

Protect your Business

Ma matter how well established your business is, sudden catastrophes can
jeopardize its stability. Buy Commercial Insurance for safety.

DLUTIONS.COM | BY ALL STAR BUSINESS S LEdM e

11,801 people reached

Campaign: Commercial Insurance - Website Clicks - Texas Business Owners

Performance Demographics Placement
594 594 Results: Website Clicks  $0.11 Cost per Result 3.97% Result Rate
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Campaign: Video Views
Results: $0.01/video view
Reach: 35,884 people.

Check Out My New Video For My New Track "Die Rich " Out Now On
Soundcloud

Free Download: http://bit.ly/2kNPWCR

Official Music Video: https:/fyoutu.be/jkopU9TCyyc

] Performance Demographics Placement
14,929 14,929 Results: 3-Second Video Views  $0.01 Cost per Result  29.39%
Results: 3-Second .
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Campaign: Video Views
Results: $S0.004/video view
Reach: 27,418 people.
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9,152
Results: 3-Second
Video Views
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Campaign: Video Views
Results: $0.04/video view
Reach: 2,435 people.

E Social Media Marketing 289
larch 25 at 11:24am - @

Professionally Grow Your INSTAGRAM.

My clients

I Performance

761
Results: 3-Second
Video Views

2,435

$27.00

Custom

Demographics

Placement

761 Results: 3-Second Video Views  $0.04 Cost per Result  31.02% Result Rate
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Results: SO.20/conversion
Reach: 5,662 people.

Campaign: Conversion (E-book download)

== Campaign: Free EBook Download

I Performance || Demographics [ Placement

| 302 302 Results: Conversions

Life Saving Information to Empower Youl

Download Your FREE EBook “What your Oncologist
Hasn't Told You”

Wany cancers can be slowed by utilizing natural strategies that your doctor does_..

MUHEALINGS.COM Download
i Like B Comment A Share B
D5
20 shares

Results: Conversions

5,562
People Reached

$60.43

Amount Spent
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Life Saving Information to Empower You and your loved onesl

Download Your FREE EBook “What your Oncologist
Hasn't Told You”
Did you know that the hair-loss effect of chemotherapy can be avoided?

NUHEALINGS.COM Download




Campaign: Conversion (Registrations on
Landing page)

Results: INR 42.90(S0.66)/conversion
Reach: 57,920 people.

Be independent and start Earning. Opportunity to work with Big companies.
Find your new job today! Register now.
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SMS “EARN" to

56767

Full timef/Part time/Vark from home

Apply Now

VW BIMABUSINESS COM

75,825 people reached

Campaign: Page Likes

Results: INR 3.32(50.05)/conversion
Reach: 14,699 people.

428 428 Results: Conversions [42.90 Cost per Result 0.40% Result Rate
Results: Conversions
an
57,920
[18,362.64
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] Performance Demographics Placement
1,743 1,743 Resuilts: Page Likes [3.32 Cost perResult 10.21% Resuit Rate
Results: Page Likes
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Campaign: Event Response

Reach: 36,011 people.

Results: INR 70.67(51.09)/event response

M Great Indian Developer Summit shared their event.

Sponsored - &

Attend Asia's biggest technical conference in Bangalore with tech experts
and speakers

AFR  Great Indian Developer Summit #GIDS16
26 Apr 26 - Apr 25 - Bangalore, India

391 people interested - 124 people going * Interested

49 Likes 2 Comments

=~ Campaign
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Results: Event
Responses
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Campaign: Post Engagement
Results: INR 0.71(50.01)/post engagement
Reach: 15,252 people.

= - Campaign: Post: "The next big thing in Android is going to be..."

] Performance Demographics Placement

Campaign: Website Clicks
Results: INR 1.00(50.02)/link click
Reach: 371,004 people.
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Reach: 538 people.

Campaign: Instagram Engagement
Results: $0.07/post engagement

DIY

Make It and Take It

e Tfineartskids m

283 likes

7fineartskids Come to 7 Fine Arts for
interesting Make It and Take It #event!
Grab a brush on and Choose from a vast
array of plaster objects and paint them
any way you want. Leave with your very
own masterpiece and a great time.

¥ T Campaign: Instagram Engagement- Make it and Take It

] Performance
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Results: Post
Engagements
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eople Reached

$20.00
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Demographics Placement

282 Results: Post Engagements  $0.07 Cost per Result
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viarch 9 at 11:20pm - @
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Written by Madhura

New! Make It Take It Classes

Drop it and grab a brush on with our 1 hour Make It Take It. Choose from a
vast array of plaster and wooden objects that you paint any way you want.
Leave with your very own masterpiece and a great time.

Special Instructions: Per Person Pricing: $20 per hour + cost of item
ltems start at $5

Sessions start on the hour:

12-1pm

1-2pm

2-3pm

3-4pm

Make it,
Take it!
March 11th

Make It and Take It!
Mar 11 12 PM - 7 Fine Arts Get Tickets

paysimple.com

819 people reached

' 7 Fine Arts @ shared an event. il Like Page
Written by Madhura Kulkarni - March 9 at 10:22pm - &8

Come to 7 Fine Arts for interesting Make It and Take It event! Grab a brush
on and Choose from a vast array of plaster and wooden objects that you
paint any way you want. Leave with your very own masterpiece and a great
time.

Per Person Pricing: $20 per hour + cost of item

ltems start at $5!

»r

Make it,
Take it!

March 11th
12-4pm!

Make It and Take It!
Mar 11 12 PM - 7 Fine Arts Get Tickets

Incarts.mypays mple.com

2,288 people reached




Campaign: Website Clicks
Results: S0.57/link click
Reach: 25,233 people.

@ Your First Mud Run @
e February 1- &

The best "Mud Run" in the country for the whole family!

w - Campaign: YFMR - All North Jersey ad for traffic to website
[ Performance Demographics Placement
368 368 Results: Link Clicks  $0.57 Cost per Result  1.10% Result Rate
Results: Link Clicks
20
25,233
People Reached
10
$211.20
Amount Spent
[ 0
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DUR TEAM $200
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A Mud Run For Everyone! 5000
Sign Up
3.9K Views
Like | Comment Share - R

oo 69 Top Comments ™
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[ Performance Demographics Placement

366 366 Results: Event Responses $0.79 Cost per Result 0.71% Result Rate

Results: Event
Responses

20,003

$287.84
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Campaign: Ad for traffic to event page Parsippany 2017
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Campaign: Event Response
Results: S0.79/event
response

Reach: 20,003 people.

$10.00

$0.00
* ~  Campaign: Event boost Your First Mud Run - Garfield NJ
] Performance Demographics Placement
125 125 Results: Event Responses  $1.05 Cost per Result  0.85% Result Rate
Campaign: Event Response Resuls Event
Results: $1.05/event 4,848 _
response $131.85 \/\/\/_/\—/ -
Reach: 4,848 people. . . L - i ‘
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